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Matters Related to Business Segment Changes, etc.

Since the current consolidated cumulative first quarter, infermation on A Co., Ltd,, which had previously been
included in our “Wacoal Business (Domestic)” segment, and “Peach John Business” segment, has been
included in our "Other” segment following review of certain management classification of performance within
our group.

In addition, for the current consolidated cumulative second guarter, we have changed our *Peach John
Business” to be presented as a separate operating segment, which had been included in our “Other” segment,
because it satisfied the quantitative criteria during the current consolidated cumulative second quarter,
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Miyagi: Hello, everyone. | am Akira Miyagi, Director and Managing Corporate Officer of Wacoal Holdings Corp.
Thank you very much for watching our business results presentation video.

| will now explain Wacoal Holdings' Financial Results for Q3 of the Fiscal Year Ending March 31, 2021.

Please see page two.

As announced on October 30, 2020, the Company has changed its reportable segments in Q1 and Q2. The
figures in this presentation including those of the previous fiscal year have been changed to reflect the new
segment classifications.



Executive Summary for FY2021 3Q Accounting Period (Oct-Dec) Note: For China only, Jul-Sep

Being opposite the quarter last year suffering from a post tax hike demand decline, I0 Inc. and
Peach John demonstrated growth, and sales were roughly the same on a Yo¥Y basis
In addition to improving the sales profit ratio, each company also made efforts to reduce costs,

resulting in a significant increase in profits
& HNet sales: YoY =29 (P] +19%, US + 7%, Wacoal + 3%, China +1%, Europe -16%, Others -33%g)
& Operating income: YoY +¥2.4 billion (Waceal (Japan) +¥1.2 billion, Wacoal (overseas) +¥600 millien, P1+¥500 million)

Net sales ¥41.7 billion YoY -¥800 million (-29%), vs revised plan +¥1.5 billion {+4%)

= In Japan, our own EC platform performed well (+56%), Physcal stores sakes slowad from the second half of November onward as the nomber of
OOVID-1% cases increased

F  Oversass, BEC growth m the US was a driver, In Europe, the resmpaosition of keckdown measuras in the LIK and other major EL countries negatively
impacted sales

»  Peach John's EC platform mainteined high growth duee to successful produect planning and sales promotion measuras

#  Operstons in both Japan and overseas, as well as Peach John, cuvtperformed carefully constrected sakas plans

¥2.7 billion YoY +¥2.4 billion (+776%), vs revised plan +¥3.2 billion

+» In addition to improving the sales profit ratio, (56.6%, Yo +1.0pt), efforts were made to reduce costs and results significantly exceaded thasse fram
the same pancd kast yaar
[Exchuding special factors such as subsidies included in the cost of sales, the sales prafit ratio wes 56.2% (+0.50t))

= Real operating moome excluding subsdies and the mpact of tempaorary keave during the third quarter was ¥2,1 billion {imgact of $600 millon in the
thard guarter period)

+» Im addition to an incregse in profit due to sales exceeding plan {+4%) and the sebes profit retio exceading plan {+2.2pt), a reduction in SGEA
axpanses also halped increasad profit significantly

Please see page three.
The following is a summary of the business results for the three months ended December 31, 2020.

Net sales totaled JPY41.7 billion. Amid the lingering effects of the infectious disease worldwide, sales in
Overseas and Other Businesses declined, but sales increased in the Domestic Business, which saw a reversal
of the decline in demand after the previous year's consumption tax hike, and in the PEACH JOHN Business,
where sales were strong mainly through the Company's own EC site.

As a result, the Group as a whole recovered to the same level as in the same period of the previous fiscal year,
with a 2% decrease in sales compared to the same period of the previous fiscal year.

Operating income totaled JPY2.7 billion. In addition to minimizing the decrease in net sales at 2%, improved
profit margins and cost reductions by each company contributed to a JPY2.4 billion increase in profit
compared to the same period last year. Both net sales and operating income were significantly higher than
the revised plan.



Fy2021 3Q (Oct - Dec): Sales and Operating Income for Business Seaments and Major Subsidiaries

Mate: For China only, Jul-Sap
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Conmlidated net sl Cpzrating incoma {Milliors of yen)

Pk,

T S T —=

roadty v d

Whplesaie Buskess Div 18,305 19561( 18,77 sLasel ams| 2,376 REID AR5 Lass vy [+ DERATMGs stores -k, diredly managed sores -13H
Antall e WED Busiram Dept. | 6,442( 6883|6875 een| ouz| 845 685 61| w1 4eaf |y e ratmir: Wamoml +69, Wing + 5
Ehere - it o0y +B i
» High grosvth masintsined for own EC (£ 509)
Walna 23,3E1 | 409G 23,130 +Fal EEEN B4 1,584 TS| 4,6l eadma
ﬁ::::‘" e L b o) +8 |* Irreesed =ales ard profits due to bang opposke the dedime
L after the e bl 0 the previous yeer
Wi | B e s [Japa | 25,110 | 5904  28.B59 arm| Wl 238 RIA5 BT sL2se  sLTOR i !
Wacnal Amarica, [ne. 4,013 &378( BGu1| ezes] awm)  -66B|  -136  -i88|  endg :} & LS Waonal o EC +46%, [0 Ine. +62
Wiscnal furapa Lid. LEE| ZAIB| PALA Rl sis BT T .EIF A b | proe: Piysicl stones smped dus o reemergenos of
W T T, L 2,304 2B @ #ad Y 1% T4 -am #41 +#a| |TVID-1% infections
N MeE g P Crana s tane, aic. o o .
iming o - - +E| |» Chire; About the semes o et yeor (Deparimend shores & 25,
Wocoal Busness (Ovarsess) | 10857 10043 0,595 o emmi 396 204 -633[  emn| amy| [FS-10)
Pescn Jonm Busivess 2,393 | RA55|  F,590| wane e T 554 5 sdgel  amL8 | PO Groveth Tor cev B0 Businass =439
Lacien [Isgan} L3m| 1008 1,044 .56 i -3d EH -B7  eii  sidd | Locen: Innarwesr busiress struggling {-20%)
Pt g LEE LIks 1,335 -¥n =11 -1 2% -177 g1y +ia| | Hangsal; Construction busness shampng ;-SM]
ai A Ia0 aan|  .ans sl usr am| aaze - -34] | i Uncharpemsr pusines sbou tre same s oty
\[EOTEE e DT Te T T . 0 sl o | M slurging
irsingtiom
aher Businesses _2.115 _1_4-_1-' _E.EE_I L) ear -20% -187F -xB8 s13 57
Total 42,5E1| 41,746 40,243 @38 eadm 306, IEA0  -ATB| sbi%e ehisi 4

Please see page four.
The table shows net sales and operating income of the business segments and major subsidiaries.

In the Domestic Business, sales increased as a result of the reversal of the decline in demand after the
consumption tax hike in the previous year, as well as the high level of our own EC and strong sales at mass
retailers. Operating income increased significantly as a result of continued efforts to reduce SG&A expenses.

In the Overseas Business, the US Business saw an increase in revenue mainly due to the growth of Intimates
Online, which was acquired last year, and the China Business maintained the same level as the previous year.

However, the European Business was sluggish due to the impact of lockdowns in the UK and other countries,
and overall sales in the Overseas Business declined. On the other hand, operating income increased by JPY0.6
billion compared to the same period of the previous year as a result of cost reduction and taking advantage
of government support measures in various countries, thus securing profitability.

In the PEACH JOHN Business, both sales and profits increased as product planning that captures the needs of
consumers and sales promotion measures were successful, and both EC and store sales remained strong.

Other Businesses continued to struggle with the effects of the infectious disease, but the deficit has been
reduced due to cost cutting.



EC Composition Ratio for Major Business Operations During 3Q Accounting Period
(calculated vs sales)

= For the major businesses, strengthaned EC operations realized high growth (tokal EC salas +27.2%), making wp for shortfalls at physical stores
»  The EC composition ratie for majer businesses increased 7 points from FY2019 30 bto 26%
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Please see page five.

The table summarizes the changes in the EC sales composition ratio in Q3 for the five major operating
companies, Wacoal Japan, PEACH JOHN, the US, Europe, and China.

The Wacoal Group has been focusing on strengthening its own EC. The impact of the spread of the infectious
disease has resulted in significant changes in consumer behavior, and these efforts are having an effect.

In Q3 of the current fiscal year, the total EC sales of our major operating companies grew significantly,
increasing by 27% compared to the same period last year. As a result, we were able to achieve a 3% level of
growth, offsetting the decline in store sales. In addition, we were able to increase the EC ratio to 26% of sales.

Even if the spread of infectious disease is contained in the future, sales at brick-and-mortar stores may not
return to the level before the spread of the disease because of a decrease in opportunities to go out due to
the spread of telework and other factors. In order to maintain and grow sales in any environment, we will
further promote the ongoing collaboration between online and offline and respond to changes in customer
behavior.



Channel Composition Ratio Trends for Wacoal Corp. (Japan) During 3Q Accounting Period
(calculated vs store-based sales)

* Store-based sales for 3Q were about the same as 3Q last year, which had seen a drop after the tax
increase (vs FY2019 30Q -11%)

» The EC composition ratio (including catalog sales) increased 7 points from FY2019 30Q to 22%

Hota: Store-beasad saks ara an aggragata of channakfandors Tor which infermation can ba gamanad

Hobe: 1t iz not the channel composition ratio for delrery amounts . X Store-based sales in major channels
Store-based sales in major channals Vs FY2020 30 +0,2% [vs Fr2019 30 -10.69%)
Vs F¥2015 30 -10.7%

— _— . - -EC total +30.7% (vs Fr20ls 30 +24,7%)
_— - ’_| -Eﬁ::if:ﬂl :::; 1480 :Physical stores -5.8% (v FY2010 30 -17.00]

Cour catalog

Departmenk
Ghones

31%

FY2019 30 (Oct - Dac) FY2020 30 (Dt - Dec) F¥2021 30 (Ot - Dec)

Please see page six.

Next, let's take a look at the changes in the channel composition ratio for over-the-counter sales at Wacoal
Corp. in Q3.

The pie chart here is calculated only for clients for whom we can obtain sales figures on an over-the-counter
sales basis. In particular, in the mass retailer channels, there are some clients for whom we cannot obtain
over-the-counter sales figures, so please understand that these figures may differ from actual figures.

While brick-and-mortar store sales declined by about 6%, EC sales grew by more than 30% compared to the
same period of the previous fiscal year, and the combined total was able to maintain the same level as the
previous year. In addition, the ratio of EC to total sales has increased by six percentage points in one year to
22%.

The above is the report for Q3 of the current fiscal year.



Executive Summary for FY2021 3Q Cumulative (Apr — Dec) Noke: For Chin anly, Jn — Sep

With temporary store closures and people refraining from going out due to COVID=-19, the number of people
visiting stores subsaguently decreased, leading to a decline in sales

However, despite a significant decline in sales, through cost reductions, the utilization of employment

adjustment subsidies, etc., and increased profits from Peach John, profitability was secured
] Met sales: -2006 [ Wacoal -2 US -10%%, Eurape -29%, Chuna -22%, Peach Jahn +10%% )
® Due to cost reductions and exceeding the sales profit ratio plan, the operating profit plan wos excesded by o significant margin

¥114.9 billion YoY -¥29.1 billion (-20%) vs revised plan +¥1.5 billion {+ 1%)

#  Although EC mainteenad high growth, sales at physical stores dropped due to temporany closuras, etc,, causing & dechna in sales ab Wacoa
{Japan/overseas) and other businessas

#  For Peach John, produect planning that captured customers neads and promoticnal messeres were suooesshl, and BC achieved hagh growth

»  Revised plan forecast scheeved (vs revised plan +1%)

%] T
Opersting ¥4 billion YoY -¥5.8 billion (-60%) vs revised plan +¥3.2 billion

#  With cost cuts and government support such as employment adjustment subsidies contribwbing, proftability was secured
»  Duetoincrezsed sales, Peach John's prafit rose significantly (oY +¥1.5 billion, an B61% increase)

= Asa result of exceading the sales profit ratio plan and addional cost reductions, the operating profit plan was exceaded by a significant margan
{ws plan details on P12~13)

¥10.9 billion YoY -¥4.8 billion (-31%) vs revised plan +¥8.9 billion

= A net valmtion gain of ¥5.7 bilion was recorded on securities and mvestments (@ net valuation gain of ¥4.5 blkon wixs recorded for the
same period last year) 7

Let's move on to page seven.
Next, | would like to report on our business results for the first three quarters of the current fiscal year.

Net sales totaled JPY114.9 billion. Sales decreased by 20% compared to the same period of the previous fiscal
year due to a significant decrease in sales in H1.

On the other hand, PEACH JOHN achieved strong growth thanks to the success of product planning that
captured consumer needs and high-profile marketing activities.

Operating income totaled JPY4 billion. Although the decline in sales resulted in a significant decrease in profit
compared to the same period of the previous year, we were able to secure a profit as a result of efforts by
each company to reduce costs and the use of employment adjustment subsidies and other government
support measures in various countries.

Quarterly net income before taxes was JPY10.9 billion, due to a JPY5.7 billion gain on valuation of investment
in securities.



F¥2021 3Q (Oct - Dec): Operating Loss in Real Terms

= Operating loss in real terms excluding employment adjustment subsidies, etc. was
- ¥400 million {loss)

Thee total amount of reductions from employment adjustment subssdies and the temporany |eave systam, eTo, was ¥a,4 balon {1H: ¥3.8 ballon, 37 Y600 mmilkan)
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Please see page eight.

Since we use US GAAP, government support related to infectious diseases, such as employment adjustment
subsidies, is reversed to SG&A expenses or costs. In Europe and the US, the government's furlough system is
being used, and the reduction in labor costs resulting from the use of the system is also a one-time factor
boosting profits.

This page summarizes operating income in real terms, excluding those one-time factors. Operating income
for Q3 was JPY4 billion, but there was a total of about JPY4.4 billion in one-time effects that boosted profits.
Operating income or loss in real terms after deducting these effects was a loss of JPY400 million.



FY2021 20 Cumulative (Apr - Dec): SG&A Expense Reductions

» Cumulative 3Q SG&A expense reduction total for existing businesses, -¥7.8 billion {11% reduction)
= Labor costs  -¥2.0 billlon, general expenses -¥5.8 billlon
= Total reduction in 30 was ¥2.0 billion
(It is estimated that the amount that can be continuously improved upon going forward is about ¥1 billion)
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Please see page nine.
Next, | will explain the progress of cost reduction in the first three quarters of the current fiscal year.

As | mentioned earlier, the results for the current fiscal year include subsidies and other one-time profit
boosting factors, and the results for the previous fiscal year also include one-time expenses for M&A. After
deducting these effects, the total cost reduction in real terms was JPY7.8 billion.

The quarterly cost reduction in real terms was JPY3.7 billion in Q1, JPY2.1 billion in Q2, and JPY2 billion in Q3.

As we explained at the time of the announcement of the financial results for Q2, we expect that about JPY1
billion of the JPY2 billion reduction in each quarter will continue to improve in the next fiscal year and beyond.



Fy2021 3Q Cumulative (Apr-Dec): YoY Increase/Decrease in Net Sales —

: For China only, Jan-Sap

» Net sales: down ¥29.1 billion Quarterly sales
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Please see page 10.

The table summarizes the factors behind the increase and decrease in net sales from the same period of the
previous year in a waterfall chart.

Net sales decreased by JPY29.1 billion from the same period of the previous fiscal year. As indicated by the
series of red boxes, all businesses except for the PEACH JOHN Business reported a decline in sales due to the
impact of store closures in many countries and regions in Q1.

Among other things, the domestic Wholesale Business experienced a significant decline in sales due to factors
such as the closure of stores, as well as weak customer traffic at department stores and other stores in urban
centers because of the spread of telework and voluntary restraint from going out, even after the resumption
of store operations.



F¥2021 3Q Cumulative (Apr-Dec): YoY Increase/Decrease in Operating Income

Mote: For China only, Jan-Sep
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Please see page 11.

Next, | will explain in a waterfall chart the factors behind the increase and decrease in operating income from
the same period of the previous fiscal year. Operating income decreased by JPY5.8 billion compared to the
same period of the previous fiscal year.

In addition to the contribution to profits from PEACH JOHN, which performed well mainly through its own EC,
cost reductions at Wacoal and the receipt of employment adjustment subsidies were the main factors behind
the increase.

However, this was not enough to compensate for the impact of the decline in sales at each company, resulting
in a significant decrease in profits.

10



FY2021 3Q Cumulative {Apr-Dec) Sales Achievement vs Revised Plan Note: For Ching anly, Jan-Sap

» Net sales: ¥1.5 billion in excess of revised plan
» Wacoal wholesale business, US, and Peach John all outperformed revised
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Please see page 12.
This waterfall chart shows the factors behind the increase and decrease in sales compared to the revised plan.

Net sales increased by JPY1.5 billion compared to the revised plan. Although the plan has been revised to be
more cautious amid the difficulty in forecasting the impact of the spread of the infectious disease, Wacoal
exceeded the revised plan due to the continued strong performance of its own EC and the solid performance
of mass retailers' channels.

In addition, Wacoal International and PEACH JOHN in the US also performed better than expected.

11



Fy2021 3Q Cumulative (Apr-Dec) Operating Income Achievement vs Revised Plan

Mota:! For China anly, Jan-Sap
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Please see page 13.

This waterfall chart shows the factors behind the increase and decrease in operating income compared to the

revised plan.

Wacoal exceeded its operating income plan, thanks to sales in the Wholesale Business exceeding the revised

plan, as well as improved sales margins and cost reductions.

In addition to continued efforts to reduce expenses at other group companies, we received about JPY400

million in employment adjustment subsidies that were not reflected in the plan, resulting in an excess
JPY3.2 billion over the revised plan.

of
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FY2021 3Q Cumulative (Apr-Dec): Financial Results Overview

[Excharge rate] LeSE

-1 {ray

L6 Jdpen 1537

Yoo o e

Change

O P

[rriliore of el

Change b Change

Consolidated net sales 144,031 -1 114901 -] 113,400 — -29,130 -20.2% 1,501 +1.3%
Cost of Sabes 63,915 44.4 50,279 43.8] 50,500 445 -13638 -21.3% 221 - 0.4%
Sales profut 80,116 556§ 64,622 56.2) 62,900 555 -15484 -19.3%| 1722 +27%
5, G8A Expomes 70,315 488, 60,666 5zni 62,100 54.8 9649 -13.7% -1,434 -2.3%
Operating Income 9,801 6.8) 3056 3.4 800 0.7 5845 -59.8% 3,156 +394.5%
Other income fexpenses) 1,382 - 1,192 - 1,200 - 1190 -13.7% -8 - D%
Aevanation g lluse) on et 4,486 - 5,735 - 0 = 1,239 +27.6% 5735 -
Income before taxes 15,669 10.9 0873 95) 2,000 1.8 479 -30.6%  BE73 +443.7%
m:ﬂﬂfm 11,014) 7.6 4,972 4.3! 650 0.6 6,042 -54.9% 4,322 +664.0%
E:_T-_—:—'-ﬂ 11,183 TJI----ET].:--:EI 2,000 1B -6,035 - 54.0% 3148 +157.4%

Please see page 14.

The following is a summary of the first three quarters of the current fiscal year.

14
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[Excramge rate] Lk30 GBP MY

FY2021 3Q Cumulative (Apr-Dec): Financial Results Summary (by segment) 105 tiven | 136 36pen | 1537

F¥2020 FY2021 Frz021 34 e
3Q results [T 30 results [T T revised plan [T T T e

wacaal Business (Japan] B2,872 57.5 66,935 58.3 65,900| 58.1 - 15937 -19.2% 1,035 +16%
Wacoal Business (Oversss) 38,110 26.5 29,848 26.0 29,300 258 -8262 -2L7% 548 +19%
Faach Jehn Business 7,865 5.5 8665 7.5 8400 7.4 800 +10.2% 265 +32%
Orthis Blusinesses 15,184 10.5 9,453 8.2 9,800 8.6 -5731 -37.7% =347 - 35%
Censolidated net sales 144,031 mni 114,901 100y 113,400 100 - 29,130 -20.2% 1501 +1.3%

F¥2020 FY2021 | Frzoz1 39

34 results % 3Q results o | revised plan
wacnal Business (Japan] 7,113 86 3,008 4.5 1,300, 2.0 -4,105 -57.7% 1,708 +131.4%
Wacoal Business (Overseas] 2,627 B9 -B3 - -920 = =10 - 837 =
Prach John Business 168 2.1 1,614 18.6 1,100 13.1 1,446 +860.7% 514 +46.7%
Other Businesses -107 - -5H3 - -680 - - 476 - 97 =
Operating Income | loss | 9,801 6.8 3956 3.4 BOO| 0.7 -5845 -59.6% 3,156 +394.5%

Please see page 15.

The table shows net sales and operating income by segment.



Fy2021 30 Cumulative (Apr-Dec): Reporting by Segment [Wacoal Business (Japan)]

The impact of decreased sales in 1H was large, and though sales and profits declined, the company's
strategically strengthened EC business achieved high growth (+63%)
¥66.9 billion  voY -¥15.9billion (-19%) vs revised plan +¥1 billion [ +2%)

# Sales declined dua to a significant drop in store sales during 1H bacause of temporary closures, etc. Store sales slowaed
again from late November anward

»  As deliveries to mass retailers were above expectations, results exceeded the revised plan

¥3 billion Yoy -¥4.1 billion (-58%) vs revised plan +¥1.7 billion

# By reducing costs and exceading a conservatively constructed sales profit ratio plan, results came in above plan
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From the next page, we will review the business results for the first three quarters of the current fiscal year
by segment.

Please see page 16.

Domestic sales for the Wacoal Business for the first nine months of the current fiscal year totaled JPY66.9
billion. Sales decreased by 19% compared to the same period of the previous fiscal year due to the significant
drop in sales in H1 caused by the closure of stores due to the declaration of a state of emergency. In addition,
our own EC sales grew significantly, increasing by 63% compared to the same period of the previous fiscal
year.

Operating income totaled JPY3 billion. Due to the significant impact of the decline in sales in H1, income
decreased significantly by 58% compared to the same period of the previous fiscal year. However, thanks to
the progress in cost reduction and the use of employment adjustment subsidies, we were able to secure a
surplus.

Both net sales and operating income exceeded the revised plan, mainly due to higher-than-expected
deliveries in the mass retailer’s channels.
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Fy2021 30 Cumulative (Apr-Dec): Reporting by Segment [Wacoal Business (Overseas)]

With contributions from Wacoal US's EC business and I0 Incs high growth, results exceeded the revised
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Please see page 17.

Overseas sales for the Wacoal Business totaled JPY29.8 billion. As in Japan, EC remained strong, but in some
regions, such as Europe, the spread of the infectious disease became more serious, resulting in a 22% decrease
in sales compared to the same period of the previous fiscal year.

In addition, Intimates Online, which was acquired last year, achieved high growth as the increase in new
customers through aggressive advertising contributed to sales growth.

Operating loss was JPY100 million. In addition to the decline in revenue, the Company continued to invest

aggressively in advertising for Intimates Online, which resulted in an operating loss. Both net sales and
operating income exceeded the revised plan.

16



Fy2021 30 Cumulative (Apr-Dec): Reporting by Segment [Peach John Business (Other}]

Peach John: Due to marketing measures and product planning in line with needs, P1's EC business
experienced high growth
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Please see page 18.
This section describes the PEACH JOHN Business and Other Businesses.

Net sales for the PEACH JOHN Business were JPY8.7 billion. Thanks to the contribution of product planning
that captures consumer needs and high-profile sales promotion measures, the Company's own EC maintained
high growth, and physical stores also performed well after the resumption of store operations, resulting in a
10% increase in sales compared to the same period of the previous fiscal year.

Operating income was JPY1.6 billion. In addition to the effect of increased sales, the withdrawal from
unprofitable stores and businesses in the previous fiscal year and the restraint on sales were successful,
resulting in a significant improvement in profitability.

Net sales in the Other segment were JPY9.5 billion. Sales decreased by 40% compared to the same period of
the previous fiscal year due to continued struggles as the business environment worsened for all companies
due to the impact of the infectious disease.

Operating loss was JPY0.6 billion. LECIEN was able to secure a profit thanks to its withdrawal from unprofitable
businesses in the previous fiscal year, but NANASAI and Ai were unable to absorb the impact of the decline in

sales despite cost-cutting efforts, resulting in an operating loss.

PEACH JOHN's sales and operating income both exceeded the revised plan, and Other Businesses also
exceeded the plan for operating income due to cost reductions and other factors, despite lower sales.
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FY2021: Full Year Plan

There have been no changes to the figures in the full-year consolidated

earnings forecast announced on October 31, 2020

With the prolonging of impacts from the spread of COVID-19, the future remains extremely uncertain.
Going forward, if it is determined that revisions to earnings forecast are necessary, the new outlook
will be promptly disclosed.

Business status in each country/region
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Please see page 19.
Next, | will explain our full-year forecast.

There are no changes to the full-year consolidated earnings forecast announced on October 30, 2020.
Although our business performance up to Q3 has exceeded the revised plan, in January, a state of emergency
was again declared in 11 prefectures in Japan, and the third lockdown measure was implemented in the UK,
currently further increasing uncertainty about the future.

In addition, as stated, over-the-counter sales in major countries as of mid-January were at a very low level
due to the impact of the emergency declaration and lockdown measures.

Based on the current sales trends, we have carefully organized our Q4 results and decided to maintain the
figures currently announced. In the event that we determine that it is necessary to revise our business forecast,

we will promptly disclose a new forecast.
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FY2021: 4Q Risks

» Risks not reflected in the plan

= Recovery of positive consumer behavior in response to early release of
lockdown measures and state of emergency declaration

= Further control of SG&A expenses

* Changes to earn out considerations

#» Decrease in sales profit due to decreased sales resulting from
prolonged impacts of the infectious disease problem

Shared

Downside
risk

= Possibility of impairment loss on I0 Inc. and Wacoal Europe's
Overseas intangible fixed assets
» Changes to earn out considerations

Hote; It is necessary to re-evaluate smpasrment losses besed on business performance thes fscal year, .
Furthermaora, even it is apparent, it doas not lead to a decrease in cash fiow, 50 there will ba no impact on capital mvestment and shareholder returns,

20

See page 20.
Risks that are not yet reflected in the current business forecast are described here.

There are many causes for concern, such as the situation of the spread of the infectious disease around the
world, and there are both upside and downside risks. We will promptly announce the impact on our business
performance when there are important matters to be disclosed.
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Basic Policy for Cagital Policy in the Current Medium-Term Management Plan
(disclosed June 13, 2019)

Note: In the event of significant fluctuations in business performance or financial demand due to the spread of

infectious disease, we will consider reviewing the policy

While prioritizing investment for future growth, we will also strive to enhance shareholder returns

+ Achieve ROE of 6% that exceeds the cost of capital
*  Maintain a total return ratio of 100%
+» Reduce cross-shareholdings (Target: 30% reduction)

Cash generation
during three years

Stable Sivadnnds
frnuisition of W31 billion o mons

Imiprose Erensury sinck

prafitability I-par

et W31 billion or maore
it

Tnsastimants in
awisting busieasses  ¥21 bllllan ar mare
Grosth investiments

§-yar
depreciation  y15 bilkon or more
sxpEnses

Redisce

sirategically
held shares

Reduce
warking
capital

Addlitional reterms
{or nvestnsants in 9155 billon or meane

th Bt

Disgessal of

strategically w20 billion or more
held shares

& total of ¥70 billion or more

FY2022 shareholders’
equity:

FY201%9 sharcholders'
equiby:
¥216.5 billion

Please see page 21.

¥200 to ¥210 billion

{Reference] ROE: E.ﬂ'%
RIOE in resd terms: 4. 2% ratio

21

| will explain our capital policy and shareholder return.
This is the basic capital policy in our current medium-term management plan, announced in June 2019. There

are no changes to the basic policy at this time, but we will consider revising the basic policy if there are further
significant changes in our business performance or funding needs due to prolonged pandemic.
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Capital Policy and Shareholder Returns

»  Total amount aof crogs-sharehaldings 2old in the FY2021 30Q cumulative period: ¥900 milllon (¥1.3 billion was sobd in January )
»  Total amount of eross-shareholdings sold during the medium-term management plan perlod: ¥14.5 billlon

(progress rate: 73% Nobte: including the portion sald in January : B0 )

Noke: Baoth listed at book valua as of the and of March 2019
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22
Please see page 22.

This chart shows the investment results for Q3 of the current fiscal year and the progress made toward the
plan to sell cross-shareholdings during the current mid-term plan period. There were no significant
investments in Q3 of the current fiscal year.

As for the status of sales of cross-shareholdings during the current fiscal year, we completed the sale of four
issues totaling JPY900 million by Q3 of the current fiscal year, making 73% progress toward the sales target
set in the current medium-term management plan.

In Q4, we have already completed the sale of three issues totaling JPY1.3 billion as of January. Including the
sales in January, the progress toward the target is about 80%. We will continue to make steady efforts to
achieve our targets.

Please keep in mind that the sale amount | just explained is the book value as of the end of March 2019, which
differs from the actual sale amount.
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Basic Policies in light of the Medium-term Management Plan (MTMP) and Spread of COVID-1%
(disclosed May 20,2020)

Face reality, ascertain future demand, and then boldly implement reform

[Basic policy]

Give top priority to the "health and safety” of customers, employees, and business partners.
[*We recognize that the balanoa betwean maintamang such servicas as trial fttng nd conmidaration of health and safety is espacially important, )

[Short-term policy]
Thoroughly reduce costs and ensure the stability of the Company's financial base with the

deteriorating business conditions in mind

1. Carry out a bold review of the measures and expenditure plans that have bean implemented so far across all business domains
2. Strengthen liquidity on hand in preparation for the prolongation of the infectious disease

3. Adjust production for avolding excess invantory causad by a decline in sales

[Medium- to long-term policies]
Thoroughly inspect the value chain and implement reforms: A turning point toward a highly

profitable management structure
1. Review the current cost structure (Promoete initiatives to reduce fixed costs)
2. Accelerate our digital transformation efforts bath in Japan and overseas
3. Review and reorganize touch points with customers (to respond to the changes in major channels)
4., Develop products and services that customers expect in new lifestyles, and strengthen our ability to respond to new customer
needs and sales styles
23

Please see page 23. This is the last page.

Here you can find the basic policy of our Group in light of the spread of the infectious disease. We will continue
our efforts to build a highly profitable management structure based on this policy.

As for the initiatives of individual companies, we will continue to proceed with them as announced at the
financial results briefing on July 31.

That's all | have to say. Thank you for watching.
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Reference 1: Monthly Sales Trends for Major Business Operations (rate of increase/decrease)
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# Therewas a recovery trend after hitting a bottom in Apr/May. However, Wacoal and European sales slowed again due to
the spread of COVID-19in the 3Q pericd.
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2 Tha Figurm for ‘Wecoal Amarios only are diociasd. & & rot e fgurm: of sales of ‘Wecoel Interreborsl induding Inkimste COnline Inc (LIVELY] .
3 Waoad Brencs, [nc, WHCDal BT LED,. 0 Weacaal Chand 0o, Lbd. 5w vBar-Di- yelir Canges (Fibes of incresce ¢ decrasse] ana kcal QFmency bask. 75
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Reference 2: Monthly store-based sales trends by channel for Waceoal (Japan) (rate of increase/decrease)

= Our own EC platform maintained high growth. Physical stores are on a recovary trand since bottoming in Apr/May

» Due to the rapid increase in COVID-19 cases in Japan, the number of store visitors dropped sharply from the end of

November onward, and store sales struggled

Hanthly storeshased sl rands [increase / decraade. ral)

A

Hay

Departrment Shores -6 -16an| -d19n) -2 -B7as| 73| -11%h) 568 -200| -22%h| 3600 -27onl  +50h| -15%h| -15%h -‘9%:

1

EME, SuperTnar ket 1

e o -12ia| 23l Gl Tles| bl ewe) 3Bwe) 23w +l2ee| ~a200] Z10e) +18%) 16w -law) sEwel

5, Supermarket 30| 210%| 20%G) =11%) G7| =00k +DGL] =320b) PL0h| D0k 36U6) -210b) +210h| FEM|  HUR|  HIH[)
(Wing Brand)

1

Spacisity Stores (Raal stord) -t -1l -2mel sl el glee| 15l amee) +10me| elee| 22e] ) ses| 6w awf mwl

1

Sports Chains G| «31%| S0 «3EG) TPU| 670h| -3T0h| HEGL) -350h| -3T0h| -ATGh| 3AGEY 3AGh| I60h| -FDUbY -3

n

1

Third Party EC Sites | 43oh|  -G) -3) 13| 423 42T) 413 6e0 400b 5o | e3m0) 4270 169 4300 425

Dirmcy mansged stors 4ot +1on| -1236) -2l -FEee| 6o +2on) -#des)  -ioh| —dow| -Beu) el sion|  Bew| -15eep —oef]

n

Wancoal s Cven EC St 4045 155|213 | F17%) + 763 | +1065) +85% | SO +42% | +5T5| +3450 ]| 444501 200 S5E| +Pa5] +565 ]

n

Gotsing mail-orsr <mn| -z -2 i3] -21%| +16mn| +3] Il -20e| -aEe| -1im| -26m8 +29| +i0m| +Zim) dm)

n

Tl oof e thily storm-tsed mabe “iw| - -psnl cdEe) Game| -dden| e3en) e -oen| b -26s| -ldmy +oe| e0ms| 5ol edml

—_—— ——
hiota: For stone-bece salas, only scthusl resuts Tor storas whera tha dats can ba secanainsd ana boing dsdosed
hiota: Saks at directly manasoed shoras inclide our own EC saks Tor brands deployed &t directly managed storas.

Reference 3: Monthly sales trends by channel for major subsidiaries overseas (rate of increase /decrease)

26

= EC continues to perform weall in the US, China's EC is moving up and down depending on the success /failure of promotional events, Europa
I= struggling due to lockd owns.

Sales brends by major subsdiary channel {rate of morease § decrease]

Department Soms Real - - -lﬂ“b: =hib) -03%| S48 -S1%) =B34y -33% -39 -'.H-'-'ln: =AXha) -EFH -3% -ﬁ'-'l: =14
] ] ]

Departsant Stom B0 T+ +3%: +00n) 04| =&l +ESM) -39l +260 #3270 f“ﬁ: +313n ) +i4| +33%W +11ﬁ: + 1900
] ] ]

Wacoal I ] ]
America, Inc. Thid Pasty EC Sites =10 +33%| +30%0 +19Gh) -33%) HEFH =¥ +EM|l #30% <179 W +33%e) +3FH| +51% =359 +42%h0|
h ] ] ]

] ] ]
Wacnal's fwn EC Sita +5Fb +4FL|  +0%hl #3000 #3050 +TEWH +20b] 460G #7210 #4700 +HETR) 463360 +3TH| 01k #40W) 460
] ] I
T T
Total +5H +FH -lL%: +on) -GBS -ERS -FTH) -50R oo -20% -l"l: 1534 = SO0 +11"l: +80,|
T T
D partamin =15 +IFW --15%: d4sl 02| 5w 56| g3l -45% =226 -\1‘5'3‘:: 30l 17k -36% -39‘-‘:: =30
] ] ]
Iiedapaitadaiit [ Spacialty Stong Eru R R E L B L e LN L B PL U T-L Y B -1 1P =5k HEl .
" | Europe =l (S ¥ 1] : 195 =FL : 263k : 150
Lud.
TWhil] Pasty EC Shes =1FH +LFH -EZ‘“:-: DLl -85 1% ~FHl -3 +45% -7 +9"I: +1%a | 295 -26'&: + 0%
Total -1t 400y -1S%) 73| S5W -d0tl  -S0AG{ 24 1P| a3 -109s] -19e|  PW -ASW) 140
Departrant +H1% -S4 -M-%: =H20by -31% B 18| =ld%a) +1% +17% -6'74: +26 +5Hy -3 i?'ll: +3
] ] ]
“.f::llfgm Thinl Fasty EC Shes ) 3| TI0W)  AQSh| (S| vOTM YROW)  eGAMf 23 9S7W 2wy -lS) 1EOM| ik -d0w) 120
- L L
] ] I
Tokal I -EI%| Mg 2o -3 11 =¥y -l0as) -10% +106% Ty eEa) V1FH|) -11% -y -0
len === caad
1 Thar S barfore o frersfer o infm sl o e Shows peera o veee changes, ieciding inbersel s
@3 Tha figuinss for Wacosl Arerics auly S dacamd 1 rat o fgar of sk ol Macosl |erarions) ischaing Irenatss Onkss i (LBVRLY
®] Wl drepres, ro. Weoosd Buops Lid. eed Weeosl Thing Co, L, show vier oneee S vt o o ( decrmer] on o ool ooy el 2?
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Reference 4: FY2021 3Q EC Ratios at Major Subsidiaries

{Uni= )

1Q

-.:-..-..- |:h.|.r|:| daChangs -::ru..r.;.-. g | Changa
Wacoal (Japan) wm EC chaannel onky 16.4 | 46 | +118| T.F | 44 | +33 [ B.0 52  +281 9.7 4.7 | +5.0
Paach John(Japan)* O EC chaannel onky Fda.2 | 437 |+305| 51,2 | 431 | +B1 § 49.7 | 424 | +73 ] 5§72 | 421 +141
Wacoal AMerica, TNC. | L o oo e thoels 78.4 | 34 |+440| 52,1 | 305 [+216) 47.1 | 327 +144) 56,6 | 334 4235
‘Wacoal Europe Ltd. Other mmpanies' EC charmel only 30.6 | 225 | +80 | 240 | 192 | +46 T 231 | 197 +34 | 21.0 | 205 | +0.5
Wacoal China Co., Lbd. | fther omparies' BC chareel ooy 32,6 | 187 |+130| 30,5 | 260 | +45 | 184 | 184 00 | 26,9 | 212 +5T
*Note: Peach John (Japan) figures are calculsted after excluding sales from exports and EC platformes of other companss

28
[Excrarge raie] L0 CEP onY
Reference 5: FY2021 3Q Results for Major Subsidiaries 108 tiven | 136 2pen [ 15370

Mot Sales

nocemE |

{milliors of yen)

Wl
e | wamal ra el 62,546) 6L,700{ -16303 R0 846
{Japan)

e bl 14241) 12,79 12422 -LA31| - 10 J0m( +205 475y -LOsl]  -L163| -L330 - 2 -
VWacaal :
[T e —— sarsl 700 12| -REAE| -TEEH 13 0 730 217 -EB( 538 -TLT -
[Ervaraa) :

\Wemmal China T, Ui, EBEEE] 6,50 6,572|  =1,786| 215 JO| sliw 733 FEt ] 4| 350 -3 0| +25.8%
Paack kobn Businessas 745 s.sﬂi 8,400 TS T D L 158 1.514: LIG0| L4486 as0. 7w 14| 46,75

Larciam 4363|343 1,570 33 FiA%e  «dd0| G0 163 149 10 31 - 13 -

1

Ot 1

Hanasl a4E00 3,04 4100 -2331| IS0 151 -3 177 SHIBY 30| 4T - 51 -

1

A TeEs] 1,37 1,438)  =1,706| 553 1| w2 118 -+-||: 37 323 E 14 -

Mo Dvarsoa Subidiasiis | Local Ourrancy Bass |

c‘-‘:ﬁ:"‘"‘“"‘ 13,044) 120,5400 117,103) 10504 B0 3347 +3w AA06]  -0,014[0 0400 14,300 - A ~ |wmonoa)

(U '
acaul Eurape Lid TLaTOl 31,37 51,558 -FO0E1|  -HEH 21| o 'Mn: 1,550 e 1874 -TLIM 2305 —|ieae-ooay
I
wacnal China o, Leel | 520,330 ) 423,006 426,780 08303 .0aEw  G3TTR o000 46,045) 314400 5000 (14,705 JBidee  6440| +25.8%) (cHvooay
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Reference &: FY2021 3Q Overview of Wacoal (1): Net Sales and Operating Income for Major Business Units

Though our EC business maintained high growth, store sales struggled due to the shrinking range of consumer activities

@ ¥62.5 billion Yo -16.2 billion (-219%) va revised plan +¥800 million (+1%)

F City canter stores strugoled dus to changas in consemer awaraness and behavior, such as avoading crowds and working-from-home
*  PRegarding our EC business, products such g5 the MNight Up Bra {brassieres for when sleeping) performed well in response to people steying at hore

w ¥600 million Yor -¥4.3 billion vs revised plan +¥1.3 billion

{Mode; becayss Hess figures sre from before scooard settlemend adj , Hee of mpidoy idies racaivad s racordad a= non-opersting mcome)
*  Dueto the decrease in net sales, the sales profit emount decreased by -¥8.9 billion, and despite efforts to decrease costs (-84.6 billion) profits
dechined sgnaficantty
*  For the wholesale business, by exceeding carefully constructed sales/sales profit ratio plans, the revisad plan was exceaded by 8 significant margin

FY2020 30 FY2021 34 FRa ¥ on Year
result result Change | % Change [ Chanege
Wheolesale Business Div, l-!-,d-l‘-!l 50,044 45,281 -1%3.444 -21.30% Ty +1.8%,
Retail and WEE Businass Dopartmant !.9,4?9: 19,5338 19,450 -181 -0.8% -113] -0.8%
Others -4, 2381 =6, 836 =7.011 =1,598 - 175 =
Net sales total (External customers onky) ?8..?“: 62,546 61,700 -16,203 =20.6% BAE +1.4%
Mot sales total (Including internal sales) 80,0530 63,719 63,000 -16,334 =20.4% Tie +1.1%
‘Wholesale Business Div, 12,956 7122 BA1T -5, 834 -4 5.0% TO5 +11.0%
Retail and WEB Business Department Lﬁ!d-: 1,674 1,605 -380 -1 R0 [ +4,0
Others{Intersegmant transactions,ekc.) -10,083] -8, 218 -8,7 28 1,848 - Bi1 -
Wacoal Operating inesme [ loas ) 4,927 581 F00(  -4,345| -BB.2% 1,281 - 30

Reference 7: FY2021 3Q Overview of Wacoal (2): Status of Wholesale Business

+ Being opposite the gquarter last year suffering from a post tax hike demand decline, 30Q generally
exceeded the same period the previous year

= The number of visitors to city center department stores has not increased, and the “Wacoal” brand
struggled as a high-priced brand, etc.

Imillions of wen)

FY021 30 Yemrom Year

tatal

Change % Change

Wacoal 32,313 24,327 -7,986| -24.7% -57% =20% +5%

Innervear Business
Wing 15,466 12,815 -2,652 -17.1% =34 % =16% +11%
Wacaal 4,000 3114 -BBG| -22.1% -33% =30% - 2%

Parsonal Business
Wing 390 423’ +38 +9.8% Bl +2% +46%
Family wear Business Wacoal 2,287 :.,'msl -585| -25.6% =48% =25% +2%
Good Age Businass Wacoal 1,232 1,005 -226| -184% =41% =14% +0%
Hosiery Business Wacoal 670 333 -338| -50.4% ~B2%% ~B1% -23%
Men's inner Business Wacoal 1,581 1,408 -173| -11.0% =339 =22% +31%
Above 3 businesses total 3,483 2,746 -737 -21.2% = = =
Wellness Business CW-X. Wacoal 3,476 2,080; -1,396 -40.2% -63% -45% -T%
Others 2,072 2,832 - - - - -
Whelesale Business Div. total 63,488 Ell,ﬂﬂl -13,8:44 -21.2% -4B%% -19% +7% 21
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Reference 8: FY2021 3Q Overview of Wacoal International (US)

10 Inc. maintained high growth. The EC business of Wacoal America, which is deploying brands such as Wacoal and
b.tempt'd is also growing

m ¥12.8 billion  vov -¥1.5 billion (-1096) (Mots: ¥ev changa in kcal currancy -B4s), 8 revised plan +¥400 million {+39%)

= Wacoal America: Phwysical store channel - 50%, EC chamnel + 29% (Eroakdown: Dept. store BC =58, Spadaky store EC +230, Own EC +5708)
F 10 Inc.: $24 millkon (reference; same period last year $7 million (MNote: Mot subjed to corsolidation for the Apell - July pesiod kst year)

-¥1.1 billion oy -¥1.5billion (Note: Yov change in local currency 14 million), vs revised plan +¥100 million

#  Though cost reduction efforts were made and governmant support measures ware utilized, the impact of decreasaed sales in 1H was large, and profits
decreased significantly

#  Aaming for earty growth of the IO Inc, LIVELY brand, growth-onentated investments contins.  Nobe: lcal oorrency bess -5310.4 milion (reference: ¥ov -51.8

Opserating Inss

ko)
isn mi
Department store B EL 42 -14%) -5 ot saks 8827 23,967
Stare | Qutlet-Dirsctly Manage:d Store -8 -33 -29! -49%  42% {vear on Yool 23%  +241%
Store sabes total -E3% 413 -14%: =508 e 541 - 10,364
Charninal Deparment stare EC site -3 +31 +10% +50% (ear o Vel 6% -
- Third Party EC site Y +33 HE‘H:: i
‘Wanal's Om EC Site + 2% +63 Hﬁ%! +57% 1
EC 1 F13% mq +3=“i 200, WAL - 51% - LI +L% - 15 + T
America -47% -12 +5%] -20% G5 | | e | CSO ] wAm | eaTm | wdwm | e
W 4l +5% +LE 2T | +1%
A Canaxla 5% =1 1181 0% 2%
LIvELY - 1A I AT L
dther area =01 % -40 -16%] -40% 3%
32

Reference 9: FY2021 3Q Overview of Wacoal Europe

Pronouncad concerns remain about the re-emergence of COVID-19 in major countries whera business is conductad

[ ¥7 billion Yo -¥2.8 billion (~28%)  (rote: vor chompe in focst curency 26%) S revised plan £¥0 (£00%6)

» Each region was greatly affacted by the impact of COVID-19 (UK -35%, M. Amearica -25%, Europe -27%)
+  Our own EC channel, started last fiscal year, exceeded plan

¥200 million Yo¥ -¥500 million (uote: vor changs in kool currency -£4 millon) ¥S revised plan+¥300 million

» Inaddition to various expense reductions, governmental support maasures were utilized, and profitability was secured
{due to the spread of COVID-19, the ravisaed plan was carefully constructed)

I ~HE 16:%

Department store -B3% -30%. -3
store | Speciaky store 5% .zeaal c1mel ~32% 505
Channed ] 1
Directly Manspged Store +30h +225:0 5%l +E% L Europs =A% | =16% | 2%% | 37% | 3%
EC sites| Third party BC siteother =331% +]‘H:i +0%:] =1 3% 25%
T Horth Amserica| -44% | -12% | -16% | -25% | 3%
Fantasie -63% -2B%y - 1% -FF% 25%
Freya 400, -9%= -29%{ 0% 2404 ather 3EW | 23 | -6% | -21% | 13%
Goddess -0 -l +i3%l -10% T
Brand 1 1
Elcemi =130 =1 1% L | =21% 6%
I
Wacoal =345 -]‘?'H:: =10%:) =2 7% 13%
B.Tempted 53 % -J‘l%: 14} =345 1%

a3
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Reference 10: FY2021 30 Cumulative (lan-Sep) Overview of Wacoal China

Although the Wacoal brand performed well, sales of the Peach John brand in China were sluggish

[EE™- ¥6.5 billion YoY -¥1.8billion (-229)  (rete: voy charae in ocst comvency -19%) VS revised plan -¥100 million
» Racovering from tha impact of the spread of COVID-19
= Targeting millennials, sales of the AMPHI brand, which launched last year, remained strang. Salute is also recovering

TR e ¥500 million Yo -¥300 million (Note: Yor change in local currency -32%) vs revised plan +¥100 million
» Inaddition to various expense reductions, governmental support maasures ware utilized, and prafitability was maintained

10Q rin] iqQ total ratio
Department store -52% -14% +2%; -24% 72%
Channel 1
Third party EC site +1%4 +6% -1%: +30% 28%
T
Wacoal =i 1% =08 +1 %: =18% B4%
Salute -50% +0% +22%) -14% 9%
Brand LA ROSABELLE +0%0 +0% +'D%= +0% 0%
ANPHI +278% +183% +2’5%= +124% 1%
)
Peach Jahn =47 % -2 2% -I-Ell%: -33% 6%
-------- . 34
?ﬁﬁéﬁmﬁm:rﬂf T&T&I%it?¢é;sl.wm aacral {u:mIpWi'-:w
Document 11: FY2021 30 Overview of other Asian Businesses For ool Bt fovereagy i £ TAEh, Arc G cthar EE Y Are SECU el atmant

As the spread of COVID-19 continues, Asian businesses where EC development is delayed (other than
China) were sluggish

¥3.5 billion voy -¥2.2 billlon (-38%) vs revised plan +¥200 million

Hong Kiong: Struggled due to store closures and a decrease in tourists due to the spread of COVID-19

Singapore, Phiippanas: As thase businasses have yet to develop EC, the impact of physical store closures was large, and =sales were down Yol
India recovered in 30 due to the resurmption of business for EC operators and the start of new dealings with departrment stores

Thai matarmal companies (A Tech, G Tech) slumped due to reduced ordars resulting from clients” sheggesh salas

¥300 million yoy -¥400 million vs revised plan +¥400 million

# Though each company worked to reduce expensas and government support maasures were vtilized, thase efforts could not absorb the mpact of
dechining sabes, resulting in a decrease in profits (the revised plan was exceaded)

-
-
-
-

Wacoal Hong Kong =24 % +23%% -49% -16%0 =37% - 26%| -20% -24%0
Singapore +2% -13% +8% -18%%0 ~83% +1 %] ~11% -30%
Philippines +15% -24%%0 +37% -29% -B8% -59%| -30% -59%

India +57% +1132%% +75% +71% -BG6% -45% +89% -5%
5
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Document 12; FY2021 30 Overview of Peach John

Due to product planning that met customer needs and marketing activities that generated topicality, high growth centered
around EC was maintained

LEEE  ¥8.7 billion Yov +¥800 million (+10%) vs revised plan +¥300 million {+3%)
» Growth dua to a significant increase in new customers to our EC platform was achieved

+# In 30, the store business also contributed due to an improved purchase rate amang customers

¥1.6 billion Yoy +¥1.4 billion (+8619%) vs revised plan +¥500 million (+47%)

»  Along with the effact of increased sales, the salas profit ratio improved, and rent reductions/exemptions accompanying
temporary store closures etc., also contributed

Mail-order +68%: +34%: +43 % +48% 57 %
Japan
Store ~5d% %! +6% ~17% 43%
Hang Kong -53% -11%: -B% -19%
Talwan (shores + EC) =128 +1% + 7% =3%
Overseas Shanghal-Befjing sr (OFechy
x ";F.:"‘“,’.f“é"' o -62% -46%: -24% -42%:
nghai-Baifng ec (Third party
B sital =} By =12% =16% =24%
Shanghai-Beijing etc total -50%: -24%: -24% -30%:
WwChenge rate based on locel currency, The rabe of incresse or decrease in mles st retsil shores snd EC 2Rkes in aschregion
(The figures for" Shenghai-E=fjing etc” are from Jenuary [ September] 36
Document 13: FY2021 30 Overview of Domestic Subsidiaries (Lecien, Nanasai, Ai)
Lecien:
Daspite sluggish sales dua to client inventory contrels atc., business withdrawals implemented last FY were effective and profitability was achieved
Ml Vo -0 milicn (-21%) . - 1.
m W3, 4 bhillion ":‘ plan #1100 millian -4 Inrersesr =250 5 %) 0% 16%% 0L
; — Embroidery 1% +14%hl qmi #+14% 10%
parating ncema V100 million P — pm.f“l'lﬂlﬂ million - - — . — e
Manasai:
Construction orders decreased significantly due to clients postponing and reviewing new store openings because of the spread of COVID-19
I [ B == ==
m ¥ billion o oeln plan W200 million (-4%) Rental and lease —43m|  -2606  -23W)  -31%|  25%
¥300 million YO¥ -¥300 million Production sales -30% - 10% B -10% 23%
W pavised plan +¥100 million
Canstrection -41% - 5{1% -5 -4 3%
Ai:
Demand for resort wear dropped significantly as a result of beach closures and decressed summer travel due to the spread of COVID-19
- ¥or -¥1,7 hillion {-5594)
m ¥LABIMION (e bk V100 miion (-45%)
Operating boas -¥400 million :‘:L—:ﬂﬂu:m
37
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Document 14

FY2021 Full-year Plan Figures (Announced Oct 30)

Fulbpear pla &0

g ]

UEC e Ny

108 O0yvan | 138 00 yan | L5440 yan

FY2021 initial plan
[ Arnoanced on ly 31, 20200

o Y

(milkons of yan)

o Chamge
Consolidated net sales 186,760 - 158,000 - =28,760 . l:hlhh: 156,000 =30, 760 = 1650
ot of Sales 84,959 455 74,600 472 -10,359 - |2.2w: 70,8200 454 -14,130 16654
Sales profut 101,801 545 3,400 528 -18401 - 13.1*.: B5,1B0y 546 -16,621 1630
5G8A Expances 94,696 507 £8,400 559  -8,296 . sm.: 86,1800 533 -8,518 9.0
Tnipadsmiant charges on goodwill and _ _ _ _ _
other v re il eate 473 1] -473 I o -473
Operating Income | loss ) 6,632 36 -5,000 - -11,632 —: -1,000 - -7,632 -
Crtteer N0 [ EOpanses) 1,487 - 1,300 - =187 . I?.E"d:: 1,370 - =117 = ¥
valumti { rretah) I
e an vt 3760 - o - 3760 -1 70} - 3,690 -
Income before taxes ( loss ) 4,350 2.3 -3,700 - -8,059 —: 300 oz -4,059 03,10
Net income attributable (loss) to o A i -
Wacoal Hoklings Corp. 3472 1% -3,700 7,172 1 -500 3,972
38
Document 15: [Futpear pin echange e[ us ED oY
FY2021 Full-year Plan Figures by Segment (Announced Oct 30)

[milkgns of yen)

‘Wacoal Business [ lapan) 106,112| 6.8 92,000 8.2 14,112 - 133%: 89,500 574 16,612 = 15.7%
Waneenl Business {Overssns) 50,552 X1 41,500 363 05 - 1?.9%: 42,000 269 -8,552 - 16, 0%
Peach John Businesses 10,480 5.4 10,140 64 =340 - 3.?%! 11,030 72 5540 +5, 2%
Other Businesses 19,616 10.5 14,360 4.1 -5,256 - 26.3%: 13470, 86 -6, 146 - 31 %

Net Sales 186,760 100 158,000 100 -FEFED - 154%] 156,000 100/ -HLPE0| - 16.5%

FYXien
Fessiil s

Change

W o Year

s Change

ok 30, 2020

Year o Year

famge | %6 Change

Wancen| Business {Inpan) 6,083 &7 -2,400 - -8,1E3 - =140 - 6,103 -
‘Wacooal Business [ Overseas) 1,493 3.0 -1,800 - =3,703 - -870 - =2,363 -
Peach John Businesses -581 - 150 - 500 - 80| 8.7 1,311 -
Other Businesses -593 - -1,250 - 65T - -580 - =387 -
Operating income ( loss ) 6,632 3 -5,000 —|  -11,632 - -1,000 - -7,632 -

 De to segment changes, the actusl resuks for FY2020 have been revised, but the romber are provisional

39
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Document 16:
FY2021 Full-year Plan Figures for Major Subsidiaries {Announce Oct 30)

[Fuil-par pln Sicnanpe )

UEC

e Ny

108 O0pan

138 00 yan

{milliors of yenl

WACOAL HOLOINGS CORP

[END]

Infarmation within this document with respect to future business performance
figures is based on Wacoal's assumptions in the light of the information currently
available, but in no way guarantees or promises actualization or achisvements
thereof. Furthermore, the information is subject to change without notice, Alkhough

the information is published with the greatest care, our company will not take any

responsibility whatsoever regarding any error in the published information,

Wacoal [
Dusiness | wamal 0o, 334 0,50 - TR - 1259 3T 1545% - 15.6% I140 - 3300 = &40 - L6349 -
L)
;‘::”"mw“m 19,104 17,856 = 1,338 = Ty 17, = 1 S «7.0% 401 =032 = 1,373 ] II54 «1,355 -
Wi
IN‘hﬂ-l Waral Furome Lid 13,088 09,301 = 3507 = FF T 10,1 = 1540 -21.00 1007 = 361 = 1,268 218 = 7R -FH.4W
[ T
WamalChire Co Lid 11,081 8,522 = L3583 - 140 5 - L3 -13,55% LEE] 444 -4 - 5.9 555 - 68| - 30,006
Paach John Businesses 10,480 10,140 - 340 - 3 10,000 bl 45,25 =351 150 501 = Ll 1,311 -
Lirdien 5,760 4,570 1,100 ol 4,520 &0 =153 = 478 =10 468 = = 3 458 -
rther
’ K . - - - 34, - - - - - -
i Hanasm 8,718 0,570 148 T 5, e 3008 34,65 218 493 7L LA L)
A 3,507 3,240 = 1,357 37 1,901 = LE8s| =472 = 260 = 40 =231 - = 58 = 317 -
Major Oversens Subsidories | Local Currency Baess | -
clmm n'";"‘;"“'h"" 176,508 165,336 - 11,172 550 604 - 9000 - 1%604 -, - 12,604 —| 1aroam
Wl Eurogs: Lid, 03,95 0| - FRBTE - FR - 20,65 T 200 - 1,940 - S230 1,59 = 5,604 - 78, 1%
Waemal Chire Co, Lid, | 702,223 822,367 - 79,856 11 =-11.3%|| 58468 T - FRA60) - 504 36, -32.408| - 38,95/ jovan

40

41

31



