
Created in 1991, CW-X is a brand of 

conditioning wear developed by applying the 

principle of taping. In particular, the sports 

tights reduce strain on muscles and joints, 

gaining popularity among athletes as well as 

ordinary people. 

Created in 2014. WACOAL MEN is a men’s innerwear brand 

developed by utilizing Wacoal’s design technology. 

Successfully combining the three elements of �t, feel, and 

ease of movement, the brand achieves a sophisticated and 

vibrant style that never goes out of fashion.

Men’s
innerwear

Conditioning
wear

Women’s
innerwear

Brand concepts for women’s innerwear

WACOAL is Wacoal Group’s core brand 
available in Japan and overseas with 
strengths in anthropometry-based design 
and high-quality manufacturing. The brand 
concept is expressed as “Dear Me, Love 
your moment.” “A moment to look at 
yourself and love yourself,” for everyone.

Created in 1979. Salute is an innerwear 
brand that combines reliable body shaping 
functions with a high quality of design and 
allows the wearer to freely enjoy being sexy. 
The brand concept is “dramatically sexy.”

Created in 2021. The brand name Yue is 
derived from the word “Yu-en” which 
expresses the reason for things. The brand 
offers “supreme comfort” and an enriched 
daily life through carefully selected materials, 
meticulous stitching, and a beautiful body 
silhouette design.

Created in 2006. AMPHI is mainly available 
through Japanese mass retailers and 
e-commerce sites. The brand provides 
products that match the “mood of the 
moment” with trendy designs and 
lightweight comfort.

Created in 2017. The mainly wire-free 
products from the Gococi brand are 
available through a wide range of channels in 
Japan, including physical stores and 
e-commerce sites. The brand offers 
products that make innerwear a more 
enjoyable fashion experience.

Created in 1975. Wing is mainly available 
through Japanese mass retailers and 
e-commerce sites. Based on the concept of 
“conversing with your body for living,” the 
brand is committed to function and design 
and offers items that respond to a variety of 
physical and emotional changes. 

Brands derived from 
women’s innerwear

Wacoal Corp., the core subsidiary, strives to develop attractive brands with 

clear values with thorough brand management from the customer’s point of 

view. At present, Wacoal Corp. offers 12 brands mainly consisting of 

women’s innerwear.

Price range by brand of women’s innerwear in Japan

High premium

Premium

Better

Moderate

Affordable

Cost saving
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★Main brands available

★Main subsidiaries
Wacoal America

★Main brands available

★Main subsidiaries
Wacoal China

North America

China

UK and Europe

★Main brands available

★Main subsidiaries
Wacoal Hong Kong Co., Ltd., 
Philippine Wacoal Corp.,
Wacoal India Private Limited, 
Wacoal Singapore Private Limited

★Main brands available

★Main subsidiaries
Wacoal Europe

Asia
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Created in 2009 in the US. The lingerie brand 
b.tempt’d is for younger women with the 
appeal of a light, feminine vibe. The brand 
offers products with trendy designs and a 
light feel that lift the mood and is popular 
among young women who like to have fun 
being themselves.

Created in 2008 in the UK. The lingerie brand 
elomi is for women with fuller �gures and 
caters for cup sizes D to K. Providing a wide 
range of sizes and good support, the designs 
allow women to express their unique beauty 
regardless of body shape. 

Created in 1951 in the UK. The FANTASIE 
brand caters for fuller busts with an 
emphasis on elegance and classic taste. The 
brand offers reassurance and elegance 
through its �rm support for adult women and 
use of high-quality materials. 

Created in 1995 in the UK. BRAVISSIMO is a 
lingerie brand especially for women with cup 
sizes D to L. It offers comfortable products 
with a good �t with the emphasis on “your 
perfect �t.”

Created in 1998 in the UK. Freya is a brand 
that offers free and active lifestyles for 
women with cup sizes D and up. Featuring 
colorful and playful designs, the brand 
combines functionality with a sense of fun. 

A brand that was acquired in 2002. The 
Goddess brand is for women with fuller 
�gures, with the focus on practicality and 
support. The brand’s products feature simple 
yet functional designs.

Brand concepts of 
the main overseas brands

★Main brands available

(For the brands above: Wacoal Corp.)

★Main subsidiaries
Wacoal Corp., Ai Co., Ltd., Unenana Cool Corp.,
Peach John Co., Ltd.

Japan

Wacoal Group offers attractive brands in the global market 

while giving due consideration to the culture and needs of 

individual countries around the world with the aim of 

realizing sustainable growth.
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