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PROFILE
Since its establishment in 1949, Wacoal Corp. has grown steadily to become Japan’s representative 

women’s innerwear company. Today, Wacoal brand products are sold in more than 30 countries and

regions, including Southeast Asia, the United States, France and China. In particular, we have built 

an unshakable position in markets for mid-to-high-end products. In recent years, we have also 

been decisively venturing into peripheral business areas, such as Wellness operations, with our sights 

set on fresh growth. Guided by the key words of beauty, comfort, and health, those initiatives draw 

on the expertise that we have accumulated over many years of scientific research on the human body.

WACOAL’S GOAL
Create distinctive corporate value as a company that empathizes with women and enhances their beauty.

Based on that key management policy, Wacoal is aggressively advancing its Body Designing Business 

concept through initiatives that help women express their unique emotional and physical beauty.

In those efforts, our aim is to sustain growth and heighten enterprise value by earning further customer

endorsement for the Wacoal brand. At the same time, to garner broader-based trust and support,

the Company will step up social contribution projects in areas that complement its corporate identity.
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Forward-Looking Statements

Statements contained in this annual report that are not 

historical facts are forward-looking statements that reflect

Wacoal’s plans and expectations. These forward-looking

statements involve known and unknown risks, uncertain-

ties, and other factors that may cause the Company’s 

actual results, performance, or achievements to differ

materially from those anticipated in these statements.


